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Community Bank’s Business Alliance 
Can Help You Succeed

Pat McCune
President & CEO

Please, read and enjoy this
Business Alliance Newsletter.  

And please feel free to talk to
any Community Bank banker
or to browse our web page

to learn more about our
outstanding collection of

products and services
designed specifically to help

your business succeed.

In 2014, Community 
Bank launched a new
charitable giving
program with a twist.
While the Bank was
determined to donate
$100 when a customer
borrowed money, the
Bank elected to allow the
customer to decide where
the money was to go.  The
results were astonishing.
Over 600 customers have
identified hundreds of their
favorite charities and

churches.  Selections range
from national health
charities to local fire
departments, animal
shelters, churches, and
veterans’ organizations.
Top recipients are
Children’s Hospital, the
local Humane Societies
and the American
Cancer Society.  

To date, Community
Bank has made over
$60,000 in such

donations to over 600 charities and
churches as part of its “Community
Bank Cares” program.  Each donation
is made “in honor of” the Bank’s
customer.  In this way, Community
Bank can help our communities, not 
as the Bank determines, but as our
customers determine.  We want to
thank all of our
customers for 
their thoughtful
involvement in 
this very 
successful
program.

WELCOME to the inaugural issue of Community Bank’s

“Business Alliance” Newsletter.  

You may already know that Community Bank is a locally-

owned and managed, full-service bank, now 114 years

old. You probably heard that Community Bank and First

Federal Savings Bank merged in late 2014.  You might

even have attended one of our many TriCounty Oil & Gas

Expo events or seen us at a Chamber outing.  If so, you

may realize that Community Bank has a deep

commitment to helping our local businesses succeed.  

We do that in many ways.  The first and absolute found-

ation of every effort is our commitment to outstanding

customer service.  Then, we try to share with our customers

and friends the insights we have into the keys to a success-

ful business.  It starts with the best in local education on

important business topics and always includes plenty of

outstanding networking opportunities.  It embraces stories

on late breaking developments in our local economy and

features penetrating articles on best practices and tips on

how to succeed.  You have seen Community Bank doing

these things consistently over the years.  We have a name

for this proactive commitment to help you succeed.  

We call it the Community Bank “Business Alliance.”  It is 

the alliance between the local business community and
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In the nearly 12 months that have passed since completing
its merger with First Federal Savings Bank, the numbers have
been very good for CB Financial Services – as has the
recognition of the performance.

The results of the Carmichaels-based bank holding company
– better known for its Community Bank badge – have
earned the notice of the American Bankers publication,
which recently placed the company on
its top 200 publicly traded community
banks and thrifts with less than $2 billion
in assets.

But as Pat McCune, CEO of Community
Bank and CB Financial Services, notes,
“the merger has catapulted Community
Bank to a higher level of performance in
many regards.”  While the bank has
been recognized in the past for financial
performance, its post-merger size puts it
in a different class.  “We’re in a different
peer group now,” McCune said. 

An index stock
Earlier this month, CB Financial was notified by the American
Bankers Association that it has also been added to the
prestigious ABA NASDAQ Community Bank Index.  Because it
is calculated on both a total return and price return basis,

the index has been embraced by the financial community
as a benchmark for the community banking industry.  Of the
eight banks added to the index, Community Bank was the
only representative from Pennsylvania.

The ABA NASDAQ Community Bank Index (ABAQ) includes
367 community banks with more than $199 billion in market
capitalization.  It is reported daily on aba.com. 

Top 200 in the Nation
The American Banker’s Top 200
designation is based on a bank’s 
three-year average return on equity –
how it reinvests shareholders’
investments, as well as its return on
average assets – how it reinvests the
assets of depositors. Other metrics
include net interest margin and net
income as well as loan growth, which
American Banker notes is what separates
top performers from others.

“The overall group of 750 institutions that fit the criteria for our
ranking had median noninterest expense growth of 2.91
percent last year,” American Banker wrote when it released
its list at the end of May.  “But they also posted median net
loan growth of 7.3 percent, which contributed to median
revenue growth of 3.41 percent.”

“Those that earned a spot in the top 200 – as ranked by 
their return on average equity across three years – set
themselves apart mainly by doing a better job than their
peers of making loans rather than keeping costs down,”
CPG continued.  To CPG Senior Analyst Kevin Halsey, those
who landed on the top performers list are there because of
their ability to generate more loans.  “... They booked more
loans than their peers (net loans grew a median of 7.8
percent), and did so at comparatively higher interest rates,”
Halsey said.

CB Financial was 166th on the ABA 
Top 200, with total assets of $846.3
million, a three-year return on average
equity of 9.21 percent and a net
interest margin of 3.47 percent. It had
net income of $4.29 million and total
noninterest income of $3.75 million.

In addition to its inclusion in the
American Banker’s Top 200 publicly
traded community banks, CB
Financial, which now trades on the
NASDAQ Exchange, also made the
top 5 banks in Western PA as reported
by Ambassador Financial Group.  Its
Return on Equity of 12.50% was good
enough for a fourth place ranking.

5 Star Rating
Backing up CB Financial’s strong
performance is a separate, top-
performance ranking it received in
April from BauerFinancial Inc., the
nation’s leading independent bank
and credit union rating and research firm. According to
BauerFinancial, its 5-Star Superior Rating indicates that
Community Bank “is one of the strongest in the nation,

excelling in the areas of capital, loan
quality and profitability.”

BauerFinancial President Karen
Dorway noted in her news
release announcing the rating
that “Community-based banks
have always understood the
importance of relationships they
have with their local customer

base. For the
first time, we see big
banks acknowledging the value in
relationship banking,” Dorway said.
“That’s something community banks,
like Community Bank, have always
known.  

In fact, because of their inherent focus
on relationships, community banks are
uniquely positioned to serve their
communities in a way no one else
can. Those relationships pay off for
both Community Bank and the
customers it serves.”  The importance
of local relationships isn’t lost on
McCune, who said Community Bank
has never lost sight of its market, where
it knows the customers to whom it
loans money.  “All of the loans (we’ve
made) are to local business people
throughout the Southwestern
Pennsylvania area,” he said.

Moving up the ladder
In post-merger mode, Community Bank
earns recognition from banking industry

The merger has

catapulted

Community Bank

to a higher 

level of

performance in

many regards.”

“
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Excerpts of the above written articles were taken from the
Observer-Reporter, American Banker and BauerFinancial.

Pat McCune
CEO of Community Bank

and CB Financial Services
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PRESS RELEASE: CB Financial Services, 
Inc. ("CB") (NASDAQ:CBFV), the 
holding company of Community Bank, 
announced net income increased
$1.5 million to $2.2 million for the three 
months ended June 30, 2015 
compared to $739,000 for the three 
months ended June 30, 2014. Earnings 
per share increased $0.24, or 77.5%, to
$0.55 for the
three months
ended June 30,
2015 compared
to $0.31 for the
three months
ended June 30,
2014. Net
income
increased $2.7
million to $4.5
million for the six
months ended
June 30, 2015
compared to
$1.8 million for
the six months
ended June 30,
2014. Earnings
per share
increased $0.34,
or 44.7%, to
$1.11 for the six
months ended
June 30, 2015
compared to
$0.77 for the six
months ended
June 30, 2014.
The quarter and
year-to-date
results were
largely
impacted by
the merger of
FedFirst
Financial
Corporation,
the Monessen,
Pennsylvania
based holding
company for
First Federal
Savings Bank, with CB effective on 
October 31, 2014, as well as by 
merger-related expenses incurred in 
the prior period.

"The positive momentum for our
Company continued in the second
quarter," said Barron P. McCune, Jr.,
Vice Chairman, President and Chief
Executive Officer. "Not only was there
continued overall strong financial
performance, but the quarter was
highlighted by the Company's
addition to the ABA NASDAQ

Community
Bank Index. In
April,
Ambassador
Financial
Group named
Community
Bank the fourth
highest
performing
bank in a
certain peer
group in
Western
Pennsylvania
for our 2014
return on
equity. Also in
April, American
Banker
magazine
recognized the
Bank as being
among the Top
200 performing
community
banks in the
nation based
on our three
year average
return on
equity. Also this
spring, Bauer
Financial
awarded
Community
Bank its highest
Five Star
rating." On
June 18, 2015,
Mr. McCune
was awarded
the "World

Class CEO" award by the Southpointe
CEO Association at its annual
banquet. 

Announces Second Quarter 2015 Results

As the cover story
mentions, Community
Bank Business Alliance
is the alliance
between the local
business community
and Community Bank.
The Business Alliance’s
sole purpose is to
assist businesses with
tools to help their
business succeed and
achieve success that
could not otherwise
be attained.

In 2015, Community
Bank and the
University of Pittsburgh
IEE have partnered
together to offer a six
month certificated
course entitled
“Community Power To
Prosper”.  The IEE is a
non-profit
organization that is
part of the Innovation
Institute at the
University of
Pittsburgh.  Their
mission is to educate,
counsel and provide
resources for small
and medium-sized
businesses in Western
Pennsylvania.

The Community Power to Prosper
program is designed to target
established small business owners that
are interested in managing their long-
term growth and success.  It will aim to
increase your revenue, profits and
number of employees.

Topics will include access to capital,
financial management, strategic
planning, sales strategies, managing
human resources and more.  The
program will pull entrepreneurs out of
isolation by providing access to
resources, relationships and structure
that facilitate business growth.

The program is ideal for businesses that
have been in business for a minimum

of three years, have full time
employees other than themselves,
generate at least $300,000 in revenue
and are looking for new ways to sustain
and grow their business.  The classes
will be held in Washington beginning
on September 9, 2015 and continue
through February 17, 2016.  Participants
will receive a certificate of
accomplishment from Pitt.  Community
Bank is proud to present this valuable
course to our local business people.  

For more information and an
application, please contact Rhonda
Carson Leach at (412) 624-2326 or
rcleach@innovation.pitt.edu

Community Bank Partners with University of Pittsburgh 
Institute for Entrepreneurial Excellence (IEE)
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Strategic Business
& Leadership
Initiatives

Financial
Analysis

Session 1 - October 7, 2015
Identifying Goals for Strategic
Growth and Defining your 
Business Vision

Session 2 - October 21, 2015
Phases and Challenges of Small
Business Development 

Session 3 - November 4, 2015
Analyze and Evaluate Key Financial
Statements

Session 4 - November 18, 2015
Effective Management of Financial
Analysis

Session 5 - December 2, 2015
A Third-Party Perspective on 
Your Financials

Marketing &
Sales Strategy

Session 6 - December 16, 2015
Taking Advantage of Target
Markets

Session 7 - January 6, 2016
Strategic Positioning in a
Competitive Business Environment

Session 8 - January 20, 2016
Effective Sales Strategies: Social
Media & Resource Utilization

Resource
Acquisition &
Management

Session 9 - February 3, 2016
Human Resources as an Asset

Session 10 - February 17, 2016
Financing for New Capital and
Governmental Markets

Session 11 - March 2, 2016
Legalities of Small Business
Management

Real Business
Applications

Session 12 - March 16, 2016
Prepare and Present Your Strategic
Action Plan

Strong Historical Asset Quality
Relative to PA Peers

Source: SNL Financial and company documents, Peers include all
commercial banks and bank holding companies headquartered in
Pennsylvania with assets $300 million to $1.0 billion.

(1) Non-Performing Assets = Nonaccrual + TDRs + 90 day past due
and still accruing + OREO.

(2) Non-Performing Loans = Nonaccrual + TDRs + 90 day past due
and still accruing.

http://www.nasdaq.com/symbol/cbfv/real-time


Barron P. ("Pat") McCune, Jr., President
and CEO of Community Bank and its
parent company, CB Financial Services,
Inc., was honored at the annual "World
Class CEO" banquet of the Southpointe
CEO Association on June 18, 2015.

For the last thirteen years, the
Southpointe CEO Association has
selected a "World Class CEO" to be
recognized at its signature event. Mr.
McCune follows a long line of prominent
CEOs of local, regional, and national
companies. Stephanie Urchick,
Executive Director of the Association,
explained that "the CEO Association has
a mission to support and advance the
many companies located in
Southpointe. Along with valuable
education and networking offerings, we
are pleased to identify CEOs who have
made a difference. Pat McCune has
not only led a growing, important local
bank, but he has contributed to the
community in countless ways. He is an
outstanding example of the type of CEO
who is devoted to our communities."

Mr. McCune was presented the award
following introductions by his brother
Jim, an attorney with Bowles Rice; Jeff
Kotula, President of the Washington
Chamber of Commerce; and Pat
O'Brien, COO of Community Bank. Mr.
McCune explained his personal
philosophy of four simple values. They
are: 1.) respect yourself by being true to
your values; 2.) do the right thing; 3.) be
honest, brave and confident; and 4.)
experience the joy of life every day,
including its challenges. He added, "Life
is not perfect and never will be. You
have to find what's good in life and
embrace it." He then accepted the
award "on behalf of the employees of
Community Bank."

The Southpointe CEO Association is a
non-profit organization led by a group of
corporate leaders located in or
connected to Southpointe. Southpointe
is the incredibly successful, 825 acre,
mixed-use park in northern Washington
County. Southpointe houses
approximately 200+ companies and has
been a focal point for the development
of the Marcellus Shale play.

Community Bank
CEO Honored 
With “World Class
CEO” Award
Pat McCune Becomes 13th
Honoree of the Southpointe 
CEO Association's Award

CB Financial Services Inc. has been
on a roll since completing its merger
with First Federal Savings Bank and its
start of trading on the NASDAQ
Exchange in November.

In the months after the merger, the
Carmichaels-based bank holding
company, which sports the
Community Bank badge at its 16
offices, has been recognized for its
financial performance by the
American Bankers Association, which
in June placed CB Financial among
its top 200 publicly traded community
banks and thrifts with less than $2
billion in assets, as well as placement
on the prestigious ABA NASDAQ
Community Bank Index.

But more recent events may promote 
even broader interest in the stock.

Last month, CB Financial executives 
gathered at the NASDAQ Exchange 
in New York’s Times Square to ring the 
closing bell, but perhaps the biggest 
reverberation to come out of the Big 
Apple is that CBFV, as it’s known by its 
ticker symbol, is now being covered 
by a major New York equity research 
firm.

On Wednesday, Keefe, Bruyette & 
Woods, which specializes in financial 
services, initiated coverage of CB 
Financial with an “outperform” rating.

Writing in his initial report, KBW analyst 
Michael Perito noted the bank’s 
century-plus legacy in the region’s 
banking, before turning his attention 
to its more recent history.

“Despite its long-tenured roots in 
Southwestern Pennsylvania, CB 
Financial Services Inc. has 
experienced multiple changes over 
the past several years, including the 
quick rise of natural gas drilling in the 
Marcellus Shale but also its 
transformational acquisition of

FedFirst Financial, which grew the
bank’s size by approximately 60
percent,” Perito wrote in his
introduction. “Today, given its above-
average return profile, 4.2 percent
dividend yield, additional excess
capital and cheap valuation, we
believe the shares represent an
attractive long-term investment
opportunity in small-cap bank land.”

According to Perito, with its
acquisition of FedFirst Financial, “CB
Financial is well on its way to
becoming one of the major
community bank players in the
Southwestern part of Pennsylvania.
With approximately $850 million in
assets today and aspiration to surpass

$1.0 billion over the next
several years, the company
already boasts an above-
average return profile
compared to other banks of
similar size.”

Perito gave the stock an
outperform rating and a $25
price target, or a 26 percent
upside to its Wednesday
share price of $19.90. On

Friday, the stock was trading at $21.

Perito, who notes CB Financial’s
footprint is located squarely in the
heart of the Marcellus Shale region,
has, despite recent volatility in the
energy sector, seen meaningful
benefit from heightened economic
activity in their local markets,
including a higher need for wealth
management services, increasing
indirect auto activity, as well as more
real estate and hotel lending
opportunities.

“While the future economic impact of
natural gas drilling to the region is
uncertain, we would note that
considerable resources are still being
spent in the region on infrastructure
and future extraction opportunities,”
he wrote.

CB Financial CEO Pat McCune said
Thursday that receiving analyst
coverage is the next step in giving the
stock, which had been closely held, a
much broader play in the market.

“I can’t think of another local bank”
that is receiving analyst coverage, 
he said.

KBW initiates coverage of 
CB Financial Services stock 
By Michael Bradwell, Observer-Reporter Business Editor

Community Bank has engaged in countless activities over the last several
years that were designed to help our local business community do better.
We are committed to the growth and prosperity of Southwestern Pennsyl-
vania.  If it is up to Community Bank, our children will never have to leave
home again to find good paying jobs.

Community Bank recently announced a brand new social initiative.  The
Bank has launched a Facebook page, a business page on LinkedIn, and a
Google+ page.  The social channels will provide an opportunity to speak
to the business community, our friends and our customers about the good
things we’re doing here at the bank.  The focus will be on the Community
Bank Business Alliance.

This proactive outreach by Community Bank is known as the Community 
Bank “Business Alliance”.  For several years, the Bank has, among other
things, maintained a Business Alliance landing page at
www.communitybank.tv/business-alliance-center.htm.  Now, Community
Bank is bringing our commitment to provide the most valuable business
news, the most impactful networking events, and our catalog of best
practices to the world of social media.

Find us on Facebook, LinkedIn and Google+ and follow the business world
of Southwestern Pennsylvania.  We are pleased to recommend
organizations that can help you, to point out meaningful
educational opportunities, and to remind you of the best in
networking for business.  Let’s exchange ideas on how to help
each other build a power-house economy in our region.

The Community Bank Business Alliance Goes Social
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Community Bank.  Together, we can achieve success 

that we could not attain alone. The Business Alliance

Newsletter is one example of the efforts Community Bank

makes to serve our business friends. Another example is

the Business Alliance section of our webpage,

www.communitybank.tv/business-alliance-center.htm.

On the Business Alliance section of the website, you will

find a “blog” on local business news and commentary,

and a calendar revealing the best in upcoming business

events.  You will also find a list of organizations available

to help your business at little or no cost.  We even

maintain a Business Alliance Resource Center on the

Business Alliance page; it’s everything you need in order

to get the edge to grow your business.  Community Bank

also presents and sponsors a wide variety of other

programs and activities to help local businesses succeed.

Stay tuned for many more exciting issues.

Continued success, 

Pat McCune
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http://www.communitybank.tv/business-alliance-center.htm
https://www.facebook.com/CommunityBankPA
https://www.linkedin.com/company/9424262?trk=tyah&trkInfo=clickedVertical%3Acompany%2CclickedEntityId%3A9424262%2Cidx%3A1-2-2%2CtarId%3A1441811699859%2Ctas%3Acommunity%20bank%20business
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